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This survey is based on 57 responses
to aquestionnaire that was sent to the
SIGCHI community. | would like to
thank very much the members who
took the time to answer the question-
nairesin avery short period of time
(less than two weeks). The results of
the survey are quite interesting. Thus,
the percentages that | usein this col-
umn are based on these numbers and
are therefore may not be representa
tive of the SIGCHI community as a
whole. Anyway, | wanted to share
with you these first results and an
interpretation. | expect reactions from
you, and you are very welcometo send
me comments and viewpoints at
Guy.Boy@acm.org.

People who answered were evenly dis-
tributed among academia and indus-
try, with afew consultants who
provided their viewpoints also.

Table 1 indicates major assets of SIG-
CHI seen by the members who
answered the survey. Industry and aca-
demia members recognize that SIG-
CHI publications are important to our
organization. Publications mean read-
ing but also writing. Consultants rate
networking extremely high. It seems
that conferences are moreimportant to
consultants than to other members.

Industry members are motivated by
maintaining good awareness of con-
tinuing education, industry trends,
guidelines, and standardization i ssues.
They look for innovation. They see
SIGCHI asavaluableresource. In par-
ticular, they areinterested by details
on practical methodsfor user interface
analysis and design process, for exam-
ple, effective ways to document
designs and to track design decisions
and enhancement ideas for the future
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of the product. They also look for stan-
dards for user interface design, e.g.,
specificson spacing around adialogue
and between controls, specificson lay-
out, and common guidelines for the
user interface community.

Academic members are motivated by
professional education, research to
back up design suggestions, industry
trends, design issues, guidelines and
standardization issues, and opportuni-
tiesto interact with colleaguesin sim-
ilar research areas. They cite the
SIGCHI Bulletin as an important
resource. It is not surprising that they
areinterested in educational curricula.
CHI researchers seem to be motivated
by keeping up with the cutting edge.

Consultants see SIGCHI as a profes-
sional home. They learn new things
there, and obtain new visions.

Indus- | Aca- | O
try | demia sult-
ants
No. 20 30 13
inter-
viewed
Publi- |70% 73% 31%
cations
Net- 60% 50% 92%
work-
ing
Confer- | 25% 23% 38%
ences
Educa- |25% 27% 31%
tion
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Jobs 10% 7% 8%

oppor-
tunities

Table1: Major assets of SIGCHI

Volunteering

46% of the interviewed members are
prepared to be new volunteersfor SIG-
CHI, and spend a few hours a week
working for it. Some of them are
already participating actively in vari-
ous HCI communities. The majority
arefrom academia. The peoplewho do
not want to volunteer arealready fairly
involved in HCI activities or manage-
ment activities. It seems that young
people would be more prepared to vol-
unteer if they knew more about the job
of volunteering at SIGCHI. Communi-
cationisakey issue, and we are aware
that we should let you know more
about what volunteering meansfor the
SIGCHI community. The SIGCHI
Bulletin is atremendous asset for our
organization. We report all events,
ongoing work and all kinds of facts
that you should know about thelife of
our organization. In particular, Execu-
tive Committee meeting reports are
there for you to keep track of where
SIGCHI isgoing. Again, you are wel-
come to provide your own viewpoint
on any topic of our agenda. SIGCHI is
what we make it!

The CHI Society

40% of the interviewed members are
following the evolution of SIGCHI
towards the society status. Some
would like to see an organization that
more fully integrates all perspectives
(i.e., psychology, industrial engineer-
ing) on HCI and has aless of acom-



puter science bent than it doesasaSIG
of ACM. They anticipate a shift away
from the technical/programmers para-
digm to the interaction paradigm. The
CHI-expert should become more like
an architect for buildings or an indus-
trial designer and less like a psycholo-
gist, a programmer or a computer
scientists like today. The CHI-expert
should become a concept expert (inter-
actiondesigner). SIGCHI could offer a
network for concept work (a confer-
ence and/or awww-magazine). Con-
cept work has interfaces to marketing,
industrial design, psychology and
computer programming.

In addition, they look to the CHI Soci-
ety to enhance cooperation and coordi-
nation between national and regional
organizationsin thisfield. At present
this coordination is only implemented
on apersonal basisby double member-
ship.

They arein favor of SIGCHI having
more control over its own affairs,
including budget, and allowing easily
for broad participation especially from
the design and socia science commu-
nities. However, they envisionit to be
much like SIGCHI is now... except
with more resources to provide more
services, tools, etc. In particular, it was
mentioned that the new CHI Society
should have more impact on govern-
mental institutions. SIGCHI will be a
focused society that isfreeto promote
HCI effectively as adiscipline.

Services

SIGCHI members naturally look for
services. Most members see SIGCHI
as an information resource. The CHI
conference and other smaller confer-
ences are extremely valuable to pro-
mote understanding of HCI. Also,
Internet accessto other people, papers,
research, discussions (on line as well
as physical) are what people want.
They want to keep up with current
trends. However, some industry mem-
bers and consultants say that the CHI
conferences lean towards academic
and research concerns—which is
worthwhile — but it s hard for them to
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trandlate that information into stuff
that they can use in the trenches.
Among various requests, some mem-
bers ask for more communication
about services to chapters, more inter-
national meetings outside North
America, and more specific electronic
discussion groups.

Even if interviewed memberslike the
electronic presence of SIGCHI, they
would like to have better networking
capabilitieswith theinternational HCI
community and an electronic place
where one could find HCI-related
resources, including studies, refer-
ences, reports and also calls for tender
and international possihilities of col-
laboration. An email-based customis-
able newsletter would be welcome,
instead of the somewhat static and
unsurprising current printed version.

Some would like to see aforum for
interaction with othersinterested in an
HCI perspective on educational tech-
nology.

Here are some of the statements and
dogansthat | received that make us
feel good about our organization.

» SIGCHI isaready doing what | want
it to do.

» SIGCHI already provides a number
of great resources. | think the one
thing | would like to throw out for
discussionisaway for those not part
of the inside, experienced CHI com-
munity to get connected to learn
from this community. | see the ser-
vice being somewhat similar to the
mentoring program for the CHI con-
ferences. For example, if | was try-
ing to solve a specific HCI
challenge, | could contact someone,
describe the problem, then get for-
warded to a person (or network of
people) that iswilling to play the
role of mentor. Perhaps the person
would listen to my problem, suggest
alternate ways to think about it, ask
questions | hadn’t thought to ask,
and suggest resources | hadn't dis-
covered. They might also give me
the name(s) of people who have
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done similar work or tackled similar
problems.

* The energy and people.

* It'sfocused on HCI and it hasalarge
community, meaning | can usually
find someone to help me problem
solve,

» Access to new ideas, friends I’ve
made.

* It isthe best society for HCI profes-
sionals.

* The availahility of good minds on-
line.

* It connects competent peoplein my
field of interest.

* Cutting edges of Ul design.
* Think to a better future.

Non-American memberswouldliketo
see enhanced the coordination and
cooperation with national organiza-
tions, in the European countries for
instance. One member would like to
see promoted “regional conferences
that will be more accessible to more
people in our country and/or our cul-
tural background”.

Finally, what the members seem to
like the most in the CHI community is
the energy and people, and SIGCHI's
willingness to change and adapt.
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